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Highlights of 1969 


□ Sales Reach An All Time High. 

□ Second Home Center on Butterfield Road and Highland 
Avenue, in Downers Grove, Illinois, Opened September 
28, 1969. This 167,000 square foot "Ranch Style" Store is 
Performing to our Expectations. 

□ Record New Capital Expenditures — over $7,600,000 
Spent for Upgrading of Facilities and Expansion of Stores 
and Warehouses. 

□ Enlargements and Transformations Made of Our Men’s 
and Boys’ Departments, Emphasizing New Fashion Trends 
in Men's and Boys' Apparel. 

□ Goldblatt's Leadership in the Use of Computers Recog¬ 
nized. New and Further Advances Made in Computerized 
Inventory Control and Forecasting Systems for Greater 
Operating Efficiency. 

□ Two for One Stock Split, an Increase in Dividends. 


Financial Highlights 



1969 

1968 

1967 

1966 

1965 

Net Sales 

$ 215 , 118,709 

$ 208 , 722,856 

$184,925,391 

$170,066,521 

$162,220,909 

Net Earnings 

2 , 636,643 

3 , 275,180 

3,176,488 

2,951,012 

2,404,186 

Net Earnings Per Share 

.87 

1.08 

1.05 

.99 

.82 

Net Working Capital 

29 , 384,371 

33 , 708,186 

27,825,055 

28,027,693 

30,114,657 

Long-Term Debt 

17 , 329,649 

17 , 898,784 

12,393,786 

8,350,000 

12,050,000 

Shareholders' Investment 

40 , 708,413 

39 , 280,244 

36,915,007 

34,601,364 

31,971,116 

Book Value Per Share 

13.38 

12.95 

12.17 

11.46 

10.81 

Total Assets 

115 , 369,457 

98 , 800,646 

93,786,299 

74,174,141 

70,688,767 


NOTE: Net earnings per share are based upon the average number of shares outstanding during the year. Book value per share 
is based upon number of shares outstanding at the end of the year. All years have been adjusted to reflect the stock 
split approved by shareholders May 5, 1969. 
































The Presidents Letter 


Dear Shareholder: 

We are pleased to report that sales of 
$215,118,709 for the current year exceeded all 
previous sales records in the Company’s 
history. For the year ended January 31, 1970 
earnings were $2,636,643, or 87£ per share. 
While 1969 earnings do not equal those 
of the previous year, which was the best in 
our 55 year history, they stand up well in 
comparison to other years. Substantial 
nonrecurring expenses, the unprecedented 
high cost of money during 1969, and the new 
Illinois State Income Tax imposed on August 1, 
1969, contributed to the decline in earnings. 

Important forward steps were taken in 1969 
towards enlargement and improvement of 
facilities, which we believe have paved the way 
for the Company's accelerated growth and 
progress. 

On September 28, 1969 we opened our second 
Home Center in the Oakbrook-Yorktown area 
in Downers Grove, Illinois, the largest store 
of its kind anywhere in the country. This 
building of 167,000 square feet is beautifully 
designed and situated to avail itself of the 
impending near term growth of new family 
formations in the fast growing Western 
suburban area of Chicago. The start-up phase, 
with all of its attendant costs, has now been 
completed, and the store should be making a 
substantial contribution to sales and profits in 
the coming year. 

Another Home Center is about to enter into 
the construction phase. 

To provide the necessary warehouse facilities 
required for anticipated sales growth we have 
replaced a 100,000 square foot leased 
warehouse by occupying a 360,000 square foot 
warehouse owned by the Company and 
formerly leased to others. This facility has been 
fully improved and equipped with the latest 
conveyors and automated equipment available. 


Shipments of merchandise can be moved 
through the warehouse on the way to our 
customers in a matter of minutes. 

All of these substantial nonrecurring costs 
have been charged directly into operations 
for the year 1969. 

Net capital expenditures for the year were 
over $7,600,000, a record high. It was one of 
our most important years in terms of expansion 
and upgrading of facilities. 

On February 1, 1970, the operations of 
H. P. Wasson & Co., acquired in October, 1967, 
were merged into Goldblatt Bros., Inc. The 
economies and efficiencies expected to result 
from this move will reflect themselves in the 
earnings of the coming year. Although the 
performance of the eight Wasson stores 
improved during the year 1969, they have not 
yet reached their full expected potential of 
either sales or earnings. 

At the annual meeting on May 5, 1969 the 
shareholders approved a two-for-one split of 
the common shares, increased the Company’s 
common stock from 3,000,000 to 5,000,000 
shares, and authorized an issue of 500,000 
shares of preferred stock. These newly 
authorized common and preferred shares 
provide greater flexibility for the Company’s 
continued program of expansion. 

The Board of Directors then increased the 
dividends from the equivalent of a rate of 60£ 
per share to the equivalent of 72£ per share 
annually on the pre-split shares. The new 
quarterly payment rate of 9 i per share on the 
split shares became effective July 1, 1969. 

This dividend payment was the second increase 
in dividends in the past four years. 

Our expectations continue to be high and our 
plans remain aggressive. We enter the coming 
decade with confidence and optimism. This 



The Presidents Letter 


optimism is strengthened by our splendid staff 
of company officers, whom I am pleased to 
present in this report. I recognize that success 
is fashioned by the imagination, ingenuity, 
know-how, energy and interaction of the 
entire management team. 

As we look ahead, housing and consumer goods 
will lead the next upturn in the economy. 
Government is positive towards maintaining 
high employment and there is a desperate and 
growing need for housing. The aspirations 
and desire for consumer goods in the 25 to 
40 age group is spiraling. The growing 
concern over environmental pollution will 
require heavy public and private spending. 
Lower tax rates will also boost disposable 
personal income. Although it appears that the 
U. S. economy slowdown is a reality, I do not 
foresee it as deep or prolonged. We are well 
prepared to take full advantage of the long 
term opportunities as we leave the Sixties 
and move into the Seventies. 

On behalf of the Directors and Management, 
may I say thanks to our shareholders for their 
continued confidence, to our suppliers for their 
valuable cooperation, to our customers for 
their support, and to our employees for their 
wholehearted loyalty and assistance. 

Respectfully submitted, 

Louis Goldblatt 

President and Chief Executive Officer 

April 16, 1970 
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The 

Goldblatt 

Management 

Team 



Albert H. Dolin Herman G. Buckley 


Executive Vice President-Secretary Vice President-General Manager 



John Vlad Irwin Goldberg Chester J. Malin 

Vice President-Director of Merchandising Vice President-Comptroller Vice President-Director of Personnel 



Stanford Goldblatt 
Assistant to the President 


3 

















Goldblatts... 

Our marketing position 



What’s new in fashion? Goldblatt's is where it’s at. 



Definitely "in”—Juniors at Goldblatt's— 
a Main Floor glimpse. 



The sign of the future in home furnishings. 


We have never hesitated to depart from 
traditional retailing methods when it led us to 
a more profitable opportunity or provided a 
basis for sound growth. This willingness to 
innovate has been a major contributor to our 
56 year record of consistent profitability. Our 
innovative ability stems from a management 
team that is alert to change and also enjoys a 
wide lattitude of autonomy and mobility in 
decision making. As early as 1914, we saw the 
potential of a value-oriented full line depart¬ 
ment store in outlying city neighborhoods. 

We developed this concept by opening or 
acquiring stores and fitting them to this mold. 

In the early fifties, studies of demographic 
movement and a sense of the future, motivated 
Goldblatt’s to open the first full line department 
store in a planned suburban shopping center 
in our marketing area. This wisdom of this 
decision has been proved not only by our 
expansion into shopping centers, but also by 
the subsequent explosive growth of shopping 
centers throughout the nation. 

The most exciting innovation in marketing that 
we have ever undertaken was the development 
of the new Goldblatt's Home Center concept 
in 1967, which you will see described later in 
some detail. The success of our first two Home 
Centers has motivated us to proceed shortly 
with the construction of another Home Center 
and to continue with the development of 
still more. 

The Home Centers are a reflection of the 
importance we are placing on the anticipated 
high rate of family formation. 

At the same time we will continue to focus on 
fashion throughout our stores to maximize our 
appeals to style conscious, informed youth. 

With our ability to move quickly and to 
innovate we intend to make the most of the 
coming era, an era of exciting change. 
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Merchandising... 

The face of change 



We agree with research that retailing in the 
seventies will emphasize fashion with ever- 
increasing importance for all kinds of 
merchandise at all price levels. 

Men's and boys’ apparel with their visibly 
dramatic changes are particularly significant. 

In this connection, we have made exciting 
transformations in our men's and boys’ 
departments. 

This includes, among other fashion attractions, 
the "Today” Shop for the avante garde in 
men's fashions and the "Board Room" 
featuring selections for the mature executive. 
This new concept stresses the sale of 
coordinated ensembles, thereby promoting 
higher unit sales for greater profitability. 
Throughout this new approach we have placed 
greater emphasis on sportswear which we 
believe will assume ever-increasing importance 
in men's wear. 

Continuing the emphasis on fashion in 
merchandising, our "Boutique" or stylized shop 
concept for "Giftware," "Bath Accessories," 
"Women's and Children's Wear," and "Import" 
shops is being expanded even beyond our 
1969 efforts. 

Our buyers travel regularly to every major 
foreign market. Much of our import merchandise 
is produced to Goldblatt's exacting 
specifications. Highlighting our 1970 import 
program will be the Goldblatt's "International 
Import Fair ’70" with world-wide merchandise 
representation. 

In our over-all merchandising approach, 
Goldblatt's will continue to keynote "value." 
Our merchandise mixture of leading national 
brands, other quality selections where value is 
coupled with savings and our money-saving 
private label merchandise, is designed to 
attract and appeal to a broad range of the 
consuming public. 



"Today Shop"—tomorrow’s look in men's fashions 
for the pace setters. 



Fashion with a flair—from our "Import shops". 
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Promotion... 

for a larger share of market 


Sales promotion has long been one of 
Goldblatt’s strong areas of professional 
management. We will continue to devote skills 
to broaden our appeal to the younger, value- 
wise shoppers of the seventies. Goldblatt's 
shoppers are offered unique values that make 
our special promotional sales events such as 
our Annual "Star Sale" and "A Tiger of A 
Sale" so effective and nationally imitated. 

Our advertising communication is simple, 
straightforward, yet contemporary in tone and 
directed at a broad mass appeal. And we are 
constantly researching, testing and refining 
our communications techniques. 

Having successfully pre-tested the effectiveness 
of television and radio for our promotional 
purposes, we will be making greater use of the 
electronic media in our advertising. 



Young tastes find their hits in our records and tapes. 



A glance at new men's wear in our "Enter... Mr. Fashion" promotion. 









HowGoldblatts 

looks at people 



Goldblatt’s growth from a tiny neighborhood 
store is deeply rooted in the people we serve. 

We know our communities intimately and we 
share their interests. For example, during 1969 
more than 11,000 women attended Weight 
Watchers meetings at Goldblatt stores. 

Lectures, demonstrations, even church services 
at the new Home Center in Downers Grove, 
Illinois, relate Goldblatt's to the community 
and its needs. Also at Downers Grove free 
courses are being offered in home decorating 
and furnishing. 

Our fashion shows, programmed at most 
neighborhood stores or at nearby churches, 
attract audiences of 400 to 600 each. 

Goldblatt's has long been active in the 
Distributive Education program which is 
sponsored by local Boards of Education. This 
has provided important scholastic credit, at 
the same time prepared young people with 
career-worthy, retail background. 



Hand made by mother from Goldblatt’s 
fabrics for the annual Child Model contest. 



Goldblatt's—A community meeting place for people with a common interest. 















The Goldblatt’s Home Centers... 

Tomorrows concept of home furnishings 
marketing and merchandising 


Goldblatt's new Home Center in the Oakbrook- 
Yorktown area of Downers Grove, Illinois 
represents a painstaking effort in market 
analysis site selection, capital planning and 
interior design. 

This 167,000 square foot "ranch house" is the 
nation's largest single story building devoted to 
the sale of furniture, home furnishings, 
appliances and other home related items. 

The buying public instantly has accepted this 
gracious, spacious way to shop for home 
furnishings today. On its opening day, Sept. 

28, over 40,000 people visited the center, 
and its 1800 car parking lot was filled from 
opening to closing. Even more significant, over 
5,000 new charge accounts were opened at 
the Home Center during its first 30 days of 
operation. 

To augment the Home Center, we will be 
adding a new gardening center later this year. 

Everything about the Home Center is designed 
to help remove the uncertainties that so often 
hamper people when they shop for their home. 
The guesswork has been eliminated. Accredited 
interior decorators arrange furniture into 
harmonious room settings and vignettes for 
instant visual impact. Their active counsel is 
available without charge to shoppers for all of 
their home decorating problems as an integral 
part of Home Center Service. Bathrooms and 



kitchens are also viewed in a dramatic variety 
of actual installations. Draperies and floor 
coverings, too often a source of consumer 
confusion, are displayed in exciting ways that 
afford shoppers new ease of selection. 

The Home Center features outstanding national 
brands and imports in the broadest possible 
price range. 

The application of Goldblatt’s special advanced 
computer techniques make possible better 
inventory selection and service. 

Goldblatt's Home Centers will be a key factor 
to our dramatic growth potential in the seventies. 
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There's nothing like the Home Center for 
elegance of arrangement-depth of selection. 


Imagineering” keynotes our series of model kitchens. 




At the Home Center, shopping for bathroom accessories 
is a happy experience. 



Fashions in model 
bathrooms abound 
at the Home Center. 
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Expanding 

our computer leadership 



The newest in mass data storage — 
Our IBM 2314 device in use. 


Your company’s computerized reservation and 
inventory control system, which was initiated 
in 1968, enjoyed its first full year of operation 
in 1969. A salesman in any of our stores uses a 
computer-linked "hot line" telephone to check 
the availability of a big ticket item and may 
instantly reserve it for early delivery to a 
customer. In addition, he can quickly verify the 
status of an existing customer order. 

The retail industry has recognized Goldblatt's 
leadership. A major department store chain 
has purchased the inventory system for its own 
use and your company is presently negotiating 
several additional sales of programs. 



Developing new EDP programs in retail management. 


Another important computer innovation in 1969 
was the implementation of a sophisticated 
inventory control and forecasting system 
covering almost all of our fashion departments 
Fast and accurate information is particularly 
important for fashion merchandise where style 
lives are short. Profit maximization requires 
quick reorders of fast-moving goods, timely 
markdowns of slower items, and informed 
balancing of stocks among the stores in the 
chain. 

In 1970 Goldblatt’s will make another important 
advance in the use of the IBM 360 Model 40 
computer. Our customers will be served by the 
most modern credit billing system available 
anywhere. Daily file updating and on-line 
positive credit authorization are key aspects 
of this system which will strengthen controls 
in the extension and collection of credit, 
reduce operating expenses and improve 
customer service. 



and delivery of merchandise to all 40 stores. 



Merchandise moves 
automatically from 
delivery truck 
into newly designed 
distribution center. 



p£l0SfV 
































Goldblatts Goldblatts People- 

improved and expanded a very speed kind 

facilities in 1969. 



Part of computer "Hot line" 
reservations system to speed 
deliveries to customers. 



Furniture is stored and moved 
safely by "cherry picker" 
even at 30 feet. 


The year 1969 was a record year for 
Goldblatt's in terms of expansion and 
upgrading of facilities. Capital expenditures 
during the year were over $7,600,000, compared 
to'over $3,700,000 for the year 1968. $3,000,000 
was invested in land and new store buildings 
and $4,000,000 went into comprehensive 
remodeling and enlargement programs to give 
a number of stores a new look. By this program 
and re-arrangement of departments we have 
made shopping easier and more satisfying 
to our customers. 

$600,000 was used for the remodeling of the 
downtown Wasson's Indianapolis store, its 
branch store in Danville, Illinois (Meis Bros.), 
and the enlargement of the Bloomington, 

Indiana store by adding approximately 25,000 
square feet to its sales area. Existing 
departments were enlarged and a number of 
new departments and services were added. 

In 1969 we re-occupied the 360,000 square foot 
warehouse building at Archer and Ashland 
Avenues, Chicago, formerly leased to others, 
renovating and equipping it with the latest in 
conveyors and automated equipment. It has 
become our major distribution center for.all 
fashion goods of both inner and outer wearing 
apparel and all other soft lines. Views of the 
interior illustrate this important service facility. 



Fashion merchandise moves faster on nearly 
1000 feet of specially engineered lines. 


Goldblatt’s has the lowest rate of employee 
turnover among retailers in our marketing area. 
More than one-half of our employees have 
been with the Company for five years or more. 
We call them "Gold Nuggets" and value 
them accordingly. 

The loyalty of our over 10,000 full-time 
employees comes as a result of our broad effort 
and recognition that a Company's human 
resources play an important role in the 
attainment of its business objectives. 

Younger executives are constantly assigned 
larger management roles in preparation for 
expanded responsibilities. Executive development 
is one of our prime personnel functions, and is 
in keeping with our long established policy of 
growth from within the ranks. 

We have long been an equal opportunity 
employer. 

Our employees by their voluntary membership 
in the Company’s contributory Savings & Profit 
Sharing Pension Plan (over 85% eligible are 
currently enrolled) are the largest single 
shareholder of the Company with 413,124 
shares. The Plan is only one part of a long 
established broad fringe benefit program 
designed to attract, hold and motivate people. 

No report on Goldblatt employees could be 
complete without acknowledging their own 
philanthropic efforts. For the past 22 years they 
have, through individual initiative, raised and 
contributed through the Goldblatt Brothers 
Employees, Nathan Goldblatt Cancer 
Research Fund, and without cost to the 
Company, over two million dollars to medical 
research centers of the University of 
Chicago, Mount Sinai Hospital, and 
Northwestern University. 
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Goldblatt Bros., Inc. and Subsidiaries 


Consolidated Balance Sheets-January 31,1970 and January 25,1969 

ASSETS 


Fiscal Year 
1969 1968 

CURRENT ASSETS: 

Cash. $ 3,612,240 $ 1,948,404 

Receivables, less reserves of $2,179,830 in 1969 and $2,263,780 
in 1968 for doubtful accounts and carrying charges. 41,195,426 36,058,394 

Merchandise inventories (Note 2). 38,927,646 35,073,823 

Prepaid expenses. 818,599 769,973 

Total current assets. $ 84,553,911 $73,850,594 


CASH SURRENDER VALUE of life insurance (face amount $820,849) 

(Note 1) and other investments. $ 639,132 $ 637,594 


LAND, BUILDINGS AND FIXTURES, at cost (Note 8): 

Land. $ 6,597,389 $ 6,593,119 

Buildings. 18,900,994 15,121,269 

Furniture, fixtures and leasehold improvements. 25,276,903 22,475,575 

$ 50,775,286 $44,189,963 

Less—Accumulated allowances for depreciation and amortization 
(including excess of tangible assets over purchase price of 

company acquired—Note 4). 20,598,873 19,877,506 

Net land, buildings and fixtures. $ 30,176,413 $24,312,457 


GOODWILL. $ 1 $ 1 

$115,369,457 $98,800,646 


The accompanying notes to financial statements are an integral part of these statements. 







































Goldblatt Bros., Inc. and Subsidiaries 


LIABILITIES AND SHAREHOLDERS’ INVESTMENT 


Fiscal Year 
1969 1968 

CURRENT LIABILITIES: 

Notes payable to banks. $ 19,900,000 $11,991,000 

Accounts payable. 19,115,951 11,882,742 

Accrued liabilities (including state and local taxes). 10,157,825 10,422,163 

Federal income taxes— 

Current. 374,530 431,711 

Deferred (applicable to installment and revolving accounts 

receivable). 4,829,000 4,623,000 

Current maturities of long-term debt. 792,234 791,792 

Total current liabilities. $ 55,169,540 $40,142,408 


DEFERRED FEDERAL INCOME TAXES (arising from accelerated 

depreciation) AND INVESTMENT TAX CREDIT. $ 2,161,855 $ 1,479,210 


LONG-TERM DEBT (Note 3). $ 17,329,649 $17,898,784 


SHAREHOLDERS’ INVESTMENT: 

Common shares, par value $2.00 per share. Authorized 5,000,000 
shares; issued 3,054,538 shares, less 12,000 shares held in treasury 
at no cost; outstanding 3,042,538 shares in 1969 and 3,033,144 

shares in 1968 (Notes 5 and 9). $ 6,109,076 $ 6,090,288 

Paid-in capital. 1,584,774 1,489,237 

Retained earnings (Note 3). 33,014,563 31,700,719 

Total shareholders' investment. $ 40,708,413 $39,280,244 

$115,369,457 $98,800,646 











































Goldblatt Bros., Inc, and Subsidiaries 


Consolidated Statements of Income 

For the Fifty-Three Weeks Ended January 31, 1970 Fiscal Year 

and the Fifty-Two Weeks Ended January 25, 1969 1969 1968 

NET SALES (excluding leased department sales). $215,118,709 $208,722,856 

LESS: 

Cost of goods sold and expenses exclusive of items listed below 

(Note 7). $148,885,889 $145,637,191 

Salaries, wages and employee benefits. 48,711,254 45,056,100 

Contribution to Employees’ Savings and Profit Sharing 

Pension Plan. 425,510 603,666 

Depreciation and amortization (Note 8). 1,757,325 1,646,798 

Rental expense. 3,683,058 3,665,716 

Taxes, other than Federal income taxes. 4,624,927 4,079,042 

Interest and debt expense. 2,279,103 1,821,163 

$210,367,066 $202,509,676 

NET INCOME BEFORE FEDERAL INCOME TAXES. $ 4,751,643 $ 6,213,180 

FEDERAL INCOME TAXES (Note 10). 2,115,000 2,938,000 

NET INCOME. $ 2,636,643 $ 3,275,180 

Net income per common share. $.87 $1.08 


Consolidated Statements of Retained Earnings 
For the Fifty-Three Weeks Ended January 31, 1970 
and the Fifty-Two Weeks Ended January 25, 1969 

BALANCE BEGINNING OF YEAR. $ 31,700,719 $ 29,335,482 

ADD—Net income. 2,636,643 3,275,180 

LESS—Cash dividends (includes April 1, 1970, dividend declared 

January 15, 1970). (1,322,799) (909,943) 

BALANCE END OF YEAR (Note 3). $ 33,014,563 $ 31,700,719 


Consolidated Statements of Paid-in Capital 

For the Fifty-Three Weeks Ended January 31, 1970 

and the Fifty-Two Weeks Ended January 25, 1969 

BALANCE BEGINNING OF YEAR. $ 1,489,237 $ 1,489,237 

Excess of proceeds over par value of common shares sold 

under stock options (Note 5). 95,537 — 

BALANCE END OF YEAR. $ 1,584,774 $ 1,489,237 


The accompanying notes to financial statements are an integral part of these statements. 


























































Consolidated Statements of Funds 

For the Fifty-Three Weeks Ended January 31, 1970 Fiscal Year 

and the Fifty-Two Weeks Ended January 25, 1969 1969 1968 

k SOURCE OF FUNDS: 

Funds provided by operations— 

1 Net income. $ 2,636,643 $ 3,275,180 

Depreciation and amortization. 1,757,325 1,646,798 

Deferred Federal income taxes arising from accelerated 

depreciation. 579,000 148,025 

Deferred investment credit on property additions, 

net of amortization. 103,645 (4,013) 

Funds provided by operations. $ 5,076,613 $ 5,065,990 

Proceeds from issuance of common shares (Note 5). 114,325 — 

Additions to long-term debt. 337,424 6,259,506 

Miscellaneous, net. (1,538) (9,430) 

$ 5,526,824 $11,316,066 

DISPOSITION OF FUNDS: 

Maturities of long-term debt. $ 906,559 $ 754,508 

Cash dividends to shareholders (includes April 1, 1970, 

dividend declared January 15, 1970). 1,322,799 909,943 

Additions to land, buildings and fixtures, net. 7,621,281 3,768,484 

$ 9,850,639 $ 5,432,935 

INCREASE (DECREASE) IN WORKING CAPITAL. $(4,323,815) $ 5,883,131 


The accompanying notes to financial statements are an integral part of these statements. 


Auditors’ Report 

To the Shareholders and Board of Directors of Goldblatt Bros., Inc.: 

We have examined the consolidated balance sheet of GOLDBLATT BROS., INC. (an Illinois corporation) 
AND SUBSIDIARIES as of January 31, 1970, and the related consolidated statements of income, retained 
earnings, paid-in capital and funds for the fiscal year then ended. Our examination was made in ac¬ 
cordance with generally accepted auditing standards, and accordingly included such tests of the 
accounting records and such other auditing procedures as we considered necessary in the circum¬ 
stances. We have previously examined and reported on the financial statements for the preceding 
fiscal year. 

In our opinion, the financial statements referred to above present fairly the financial position of 
Goldblatt Bros., Inc. and Subsidiaries as of January 31, 1970, and the results of their operations and 
source and disposition of funds for the fiscal year then ended, in conformity with generally accepted 
accounting principles applied on a basis consistent with that of the preceding fiscal year. 

Chicago, Illinois. 

April 3, 1970. Arthur Andersen & Co. 
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Goldblatt B ros., Inc, and Subsidiaries 



Notes to Financial Statements 

(1) The company has agreed with an officer that upon his 
demise, it will, upon request, lend to the estate of 
such officer an amount not to exceed the face value 
($520,849) of the life insurance policies owned by the 
company on the life of such officer. This loan, if made, 
would be evidenced by a ten-year noninterest-bearing 
note secured by common shares of the company or 
other marketable securities. 

(2) Approximately 62% of the merchandise inventories at 
January 31, 1970, and January 25, 1969, are priced by 
the retail method applied on a LIFO (last-in, first-out) 
basis. These inventories have been reduced from the 
lower of cost or market on a FIFO (first-in, first-out) 
basis by approximately $2,514,000 at January 31, 1970, 
and $2,160,000 at January 25, 1969. The remaining 
merchandise inventories are stated at the lower of cost 
or market on a first-in, first-out basis. 

(3) Long-term debt consists of the following: 


1969 1968 


3% % sinking fund debentures, 
due in annual installments of 
$200,000, until January 15, 
1976, less current maturities. . 

$ 1,000,000 

$ 1,200,000 

7% mortgage note, payable in 
monthly installments of 
$11,630, including interest, 
less current maturities. 

1,385,001 

1,426,038 

6% notes, due in equal annual 
installments to December 

5, 1972, less current 
maturities. 

918,150 

1,548,713 

5% and 6% notes payable to 
insurance companies, 
secured by cash surrender 
value of life insurance. 

501,952 

164,527 

7!4 % promissory notes, pay¬ 
able in annual installments 
of $838,000 commencing 
September 1, 1971, through 
September 1, 1985, and a 
final payment of $830,000 
due September 1, 1986. 

. 13,400,000 

13,400,000 

6!4 % mortgage notes, payable 
in monthly installments of 
$2,791, including interest, 
less current maturities. 

124,546 

159,506 


$17,329,649 

$17,898,784 


The terms of the 7!4 % promissory notes require that 
the company, among other things, may not pay dividends 
or reacquire its capital stock in an amount in excess of 
$2,000,000 plus 75% of net income (as defined) 
subsequent to January 25, 1969. In addition, working 
capital must always be equal to the greater of 
$20,000,000 or 150% of funded indebtedness as defined. 


(4) The company purchased substantially all of the out¬ 
standing common stock of H. P. Wasson & Co., Inc., 
in 1967, at which time the net tangible assets acquired 
exceeded the purchase price by approximately 
$2,800,000. That amount is being amortized to income 
over a ten-year period. During 1969 all minority-held 
shares were purchased by the company. The net 
tangible assets attributable to those shares exceeded 
the purchase price by approximately $180,000, 

which is being amorized to income over the remainder 
of the ten-year period. 

(5) During the year ended January 31, 1970, former share¬ 
holders of Wasson’s exercised their options to purchase 
9,394 common shares (adjusted for the 2-for-l split) 

of the company for an aggregate amount of $114,325. 
No further options are outstanding. 

(6) At January 31, 1970, the companies were lessees of 
certain operating properties, some of which have been 
subleased. Some of the leases contain percentage rent 
provisions. The net minimum annual rentals for leases 
expiring more than three years from January 31, 1970, 
are as follows for the periods indicated: 


Fiscal Years 

Ending In 

Number of 
Leases 
Expiring in 
Each Period 

Approximate 
Net Minimum 
Annual 
Rental 

1974-1990. 

36 

$2,110,251 

1991-2000..... . . 

10 

819,528 

2001-2120. 

11 

527,909 


57 

$3,457,688 


(7) For the fiscal years ended January 31, 1970, and 
January 25, 1969, the cost of goods sold, buying and 
occupancy expenses were $154,801,101 and 

$ 154,377,967, including charges for LIFO inventory 
adjustments of $354,225 and $535,789, respectively, 
and selling, general and administrative expenses were 
$53,871,867 and $46,863,946, respectively. 

(8) Buildings and fixtures are depreciated over estimated 
useful lives on a straight-line basis. 

(9) In May, 1969, the shareholders of the company 
authorized an issue of 500,000 preferred shares, 
without par value, issuable in series, and approved an 
increase in the number of authorized common shares 
from 3,000,000 to 5,000,000, and a 2-for-l split of 
common shares. The par value of each common share 
was changed from $4 to $2. The accompanying financial 
statements reflect this split of common shares. 

(10) Federal income taxes charged to income include 
deferred taxes of $785,000 in 1969 and $493,000 
in 1968. 
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Goldblatt Bros., 333 South State Street, Chicago, Illinois 60604 


40 Department Stores in 4 midwestern states 


GOLDBLATT’S STORES 

Chicago 

State-Van Buren 
Belmont-Central 
Broadway-lawrence 
Chicago-Ashland 
Lake Meadows 
(35th & King Dr.) 
Lincoln-Belmont 
Madison-Pulaski 


Milwaukee-Kimball 
Scottsdale (79th & Cicero) 
26th & Christiana 
47th & Ashland 
91st & Commercial 

HOME CENTER 

81st & Cicero 

FURNITURE OUTLETS 
63rd & Hoisted 
Grand & Central Park 


Chicago Suburbs 

Addison, Illinois 
Elmwood Park, Illinois 
Hillside, Illinois 
Markham, Illinois 
Mt. Prospect, Illinois 
Niles, Illinois 
Park Forest, Illinois 

HOME CENTER 

Downers Grove, Illinois 


Midwest Region 

Champaign, Illinois 
Decatur, Illinois 
Joliet, Illinois 
Rockford, Illinois 
Springfield, Illinois 
Waukegan, Illinois 
Gary, Indiana 
Hammond, Indiana 
Mishawaka, Indiana 
Benton Harbor, Michigan 
Racine, Wisconsin 


WASSON’S STORES 
Indianapolis, Indiana 

Monument Circle 
Eastgate Shopping Center 
Eagledale Shopping Center 
Meadows Shopping Center 


Anderson, Indiana 
Bloomington, Indiana 
Kokomo, Indiana 

Meis Bros. Department Store 
Danville, Illinois 





